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1 in 3 44 million  

WHY IS THIS MEDIA 
KIT IMPORTANT?

Recent findings by UNESCO and reports from “El Periódico” (22 April 2025) highlighted an urgent 
issue in Europe: high rates of teacher attrition, especially within the first five years of entering the 
profession. This is a growing concern affecting primary and secondary education systems, with 
significant teacher shortages projected globally by 2030. Specifically 44 million teachers will be 
needed by 2030.  Resignation rates among new teachers, driven by challenges during the 
transition from training to classroom practice. Factors such as limited resources, lack of 
mentoring, and professional isolation have been identified as major contributors.

New Teachers Leave 
the Profession

Teachers will be Needed by 

2030

Background:



PROJECT AIM
To foster a learning community that supports new 

and qual if ied teachers in navigating the early years 
of their  careers through crit ical  ref lection,  

mentoring,  and practical  strategies.  The goal  is  to 
help teachers transit ion successful ly from learning 

to teach,  to teaching to learn.



Platform Overview: Empowering 
Educators Through Digital 
Engagement

Supportive Learning Environment
The platform supports educators at every stage—from students and 
newly-qualified teachers to experienced mentors. Features like in-
platform guidance, contextual tooltips, and a detailed User Manual 
ensure smooth onboarding and continuous support.

Personalized Onboarding
Users select roles (e.g., student, mentor, tutor) for a customized 
experience. Admins can assign advanced roles to support 
governance and collaboration.

Centralized Dashboard
A personalized dashboard highlights recent activity, mentorship 
requests, key resources, and direct links to core areas like 
Experiences, Case Studies, and Resources—streamlining navigation 
and engagement.



The Experiences hub lets users share teaching scenarios, 
seek feedback, and reflect using the “What? So what? Now 
what?” model. Posts can include multimedia, mentorship 
requests, and community input.

Experiences: Real-Time 
Reflection and Growth



Explore, Reflect, 
Connect

Users browse peer-shared content by themes and tags, 
fostering a collaborative learning environment with 

features like likes, comments, and mentorship requests.



Case Studies & 
Resources

Tutors and mentors contribute practical case studies on real 
classroom challenges. A curated resource library offers 
searchable, thematically organized tools, articles, and lesson plans.



Mentorship That 
Matters

The Mentorship section connects users with 
experienced educators for personalized, flexible support 

via chat and virtual meetings—making mentorship 
accessible and impactful.



Smart Content 
Organization

Themes help users find content aligned with their interests. 
The 7 themes were created based on the needs expressed by 
newly qualified teachers and student-teachers. These themes 
are: Digital Technology, Classroom Management, 
Communication and Relationship Building, Diversity and 
Inclusion, “Professional Collaboration and Development, School 
Culture, Curriculum Planning and Development, and Others. 



BRAND IDENTITY, WEBSITE & 
SOCIAL MEDIA

Dig i ta lTA is  bu i ld ing  a  last ing  d ig i ta l  presence as  a  
t rusted European Teacher  Academy.

• Official Contact: digitalta@funiber.org
• Website: digitalta.eu — the central hub for training,

resources, and project outcomes
• Platform website: academy.digitalta.eu/

Now evolv ing  into a  p lat form,  D ig i ta lTA is  expanding  
i t s  reach  and impact  through a  st rong ,  access ib le  
on l ine  presence—support ing  educators  and 
showcas ing  innovat ion  in  teacher  deve lopment .

http://digitalta.eu
https://academy.digitalta.eu


BRAND IDENTITY
COLORS LOGOS FONTS



Example 
Facebook Post



Example 
LinkedIn Post



WHERE TO FOLLOW US:

YouTube Facebook LinkedIn

https://www.facebook.com/DigitalTATeacherAcademy
https://www.facebook.com/DigitalTATeacherAcademy
https://www.linkedin.com/company/digitalta/
https://www.linkedin.com/company/digitalta/
https://www.youtube.com/@DigitalTA-TeacherAcademy
https://www.youtube.com/@DigitalTA-TeacherAcademy


For more information on DigitalTA visit:

THANK YOU

digitalta@funiber.org

digitalta.eu/

Contact Us:

Follow Us on Social Media:

academy.digitalta.eu/

https://www.facebook.com/DigitalTATeacherAcademy
https://www.facebook.com/DigitalTATeacherAcademy
https://www.youtube.com/@DigitalTA-TeacherAcademy
https://www.youtube.com/@DigitalTA-TeacherAcademy
https://www.linkedin.com/company/digitalta/
https://www.linkedin.com/company/digitalta/
mailto:digitalta@funiber.org
http://digitalta.eu
https://academy.digitalta.eu

